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中文课程简介 （200字左右）

	《市场营销学》课程教学目的是使学生具有较为全面的市场营销理论基础，为今后的专业课程学习作好准备，同时又可为工作中解决理论和实践问题打好基础。
课程主要内容包括：营销概述、环境与市场分析、市场营销管理过程、市场营销组合以及营销发展新趋势等方面内容。
该课程的教学目标是使学生掌握营销学基本理论与方法，了解企业营销实践中各营销方法与策略应用条件与理论依据；了解市场营销学的发展动态和趋势，基本掌握制定各种营销策略的技能和方法等。


英文课程简介 

	Financial Statement Analysis --- This course provides you with a systematic framework for business analysis and equity valuation using financial statement, data and demonstrates how to apply this framework to a variety of investment, lending, and reporting decisions. The class introduces tools to analyze a firm's financial performance to date, forecast the firm's future performance, and estimate the firm's intrinsic value implied by your forecasts. The course is case-oriented and places heavy emphasis on illustrating the latest techniques and information sources used by Wall Street professionals. The course also integrates recent forecasting and valuation findings from academic research. The student should leave the course with the ability to generate reasonably accurate (or at least logically consistent) forecasts of a firm's future financial performance, including revenues, earnings and free cash flows. The class also presents all the major valuation models in a unified framework so the student should be facile in moving between discounted cash flow models, residual income models and models based on market multiples such as place-earnings ratio and the market to book ratio.



